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Tan Chong Group Overview

Humble Beginnings in 1957



Building with 

vision, courage 

and integrity.    
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Overview of 2014 Performance and Key Initiatives

Topics

Outlook

Our Strategy 
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Key Performance Indicators (RM’million)
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Sales Performance (Y-o-Y)

Malaysia Indo-China



Group Results Summary

� Year on year (Y-o-Y), top line revenue lower by 8.4% due to highly
competitive business environment.

� Promotional campaigns costs and higher imported costs affected profit
margins, but maintain prudent control over costs.

In RM’000 , unless stated otherwise 31-Dec-14 31-Dec-13 Changes

Revenue 4,760,628 5,198,491 -8.4%

Operating Profit 209,655 387,798 -45.9%

Profit Before Tax 170,845 360,122 -52.6%

Profit After Tax 119,654 235,627 -49.2%

Profit Attributable to Owners of the Company 105,853 250,952 -57.8%

EPS (Sen) 16.22 38.44 -57.8%

7777
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TCMH Segmental Group Revenue and PBT (RM’million)
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Returns to shareholders

• Consistent dividends payout ratio ranging from 20% - 45%      
(average 32% for last 7 years)

• FY 2014 dividend payout ratio is 37%
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Key Initiatives
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Customer 
& Branding

Financial

Growth & 
Expansion



Key Initiatives – Nissan models in 2014
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TEANA
- 5 stars Asean NCAP safety rating

- Executive Car of the Year 2014 NST-

Maybank

SYLPHY

Customer 
& Branding

ELGRAND

X-GEARSERENA S-HYBRID

X-GEAR



Key Initiatives – Infiniti model in 2014
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Infiniti Q50
- Family Premium 

Car of the Year 2014 

NST-Maybank

Customer 
& Branding



Key Initiatives – Renault models in 2014
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TEANA

Customer 
& Branding

1. Family Car CKD of the Year 2014 (NST-Maybank)

2. Best Local Assembled Family Car 2014 (Asian 

Auto Allianz Auto Industry Award) 

Clio – Best premium sub-compact 

passenger car 2014 Autoworld

Megane RS

Twizy

Zoe

Koleos

Fluence



Key Initiatives – Commercial vehicles in 2014
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Customer 
& Branding

TEANA

Quester



Key Initiatives – financial standing
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Financial

CP/MTN 

• CP/MTN RM1.5b with P1/AA2 rating

• Medium Term Notes (MTN) of 

RM750m issued in November 2014 

ABS

• RM198mil issued in 2014 under 

RM2bil Asset-backed 

securitisation program



Key Initiatives – new ventures in 2014
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Growth & 
Expansion

New business venture to import 

and distribute Kawasaki  

motorcycles in Vietnam

“MUV” – New business division 

dealing in Nissan pre-owned 

vehicles

Distribute Infiniti 

cars in Vietnam



Key Initiatives – asset investments
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Growth & 
Expansion

Expanding Tan Chong presence domestically and regionally

Infiniti Centre, Ho Chi Minh City, Vietnam Renault Service Centre, Shah Alam

Nissan 3S, Glenmarie Stamping plant, Serendah



Key Initiatives – new 3S centres in 2014/15

Growth & 
Expansion

● Glenmarie

● Johor 

Jaya 

●

Tawau

● Kuching

Reinforcing our footprint throughout Malaysia



Market Outlook  
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Challenging environment 

Oil price and currency volatility

Dampened consumers sentiments

GST implementation 1 April 2015

Softer automotive sector

Automotive sector continue to be 

highly competitive 



Going forward…. 
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Strengthening the Brand

Regional and overseas expansion

Optimize assets utilization



Leveraging on our brand name and industry experience
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Customer 
& Branding

TCCR • After-sales service

• Financial services

• Education & training

• Property services



Recent New Launches 
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Customer 
& Branding

X-TRAIL

INFINITI QX80

ALMERA Face-lift

RENAULT FLUENCE



Venturing abroad

Business expansion

into Indochina

Growth & 
Expansion
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Leveraging on our assets for growth
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Growth & 
Expansion

Production plants
Sales & distribution network
After-sales service network



Invest & develop our talents

Growth & 

Expansion



Thank you
www.tanchonggroup.com
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Disclaimer
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