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AND THE START OF AN
AUTOMOTIVE LEGACY.




Building with
vision, courage
and integrity.




Topics

Overview of 2014 Performance and Key Initiatives

Our Strategy




Key Performance Indicators (RM’million)
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Sales Performance (Y-0-Y) ‘X‘
Malaysia Indo-China

@45,{]53unit5
-13%
@ 1,294 units

+1%

1,948 units
+29%0

146 units
-31%

: 112 units
-4590

FY2013 FY2014 FY2013 FY2014 Ytd Soles

257 units
+4849%

296 units
+5309%0

— 130 units
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+67%




Group Results Summary

O%C

31-Dec-14 31-Dec-13 Changes

In RM’000 , unless stated otherwise

Revenue 4,760,628 5,198,491 -8.4%
Operating Profit 209,655 387,798 -45.9%
Profit Before Tax 170,845 360,122 -52.6%
Profit After Tax 119,654 235,627 -49.2%
Profit Attributable to Owners of the Company 105,853 250,952 -57.8%
EPS (Sen) 38.44 -57.8%

= Year on year (Y-o-Y), top line revenue lower by

competitive business environment.

= Promotional campaigns costs and higher imported
margins, but maintain prudent control over costs.

8.4% due to highly

costs affected profit

2012 2011
RM'000 RM'000
RESULTS
Rewvenue 4,760,628 5198491 4,087,882 3.860,071 23505248 2,856,886 3195826 1,8B63177
Profit before tax 170,845 360,122 225,351 305,033 322,753 177,226 123,074
Tax expense (51,191) (124,495) (G1.803) (89,612 (91,66E) (22,922) (22,934)
Profit for the financial year 119,654 235,627 163,548 215,421 231,087 154,304 100,140
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TCMH Segmental Group Revenue and PBT (RM’million) .X.

Vehicles Assembly,
Manufacturing,
Distribution and
After Sales Services

Financial Services

Other Operations

. Revenue




| Returns to shareholders

45.00
45%

40.00 384
36.90 /

35.00

30.00

25.00
B Net dividends per share (sen)

20.00 M Earnings per share (sen)

16.22 =& Dividend payout ratio

15.00

10.00 +

5.00 A

0.00 -

2008 2009 2010 2011 2012 2013 2014

« Consistent dividends payout ratio ranging from 20% - 45%
(average 32% for last 7 years)

« FY 2014 dividend payout ratio is 37%




Key Initiatives

Customer
& Branding

Financial

Growth &
Expansion
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Key Initiatives — Nissan models in 2014

TEANA
5 stars Asean NCAP safety rating
Executive Car of the Year 2014 NST-

Customer Maybank

& Branding

SERENA S- HYBR )

ELGRAND



Key Initiatives — Infiniti model in 2014

Customer
& Branding

Infiniti Q50
- Family Premium
Car of the Year 2014

NST-Maybank
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Key Initiatives — Renault models in 2014

Customer

RENAULT

Passion for life

& Branding

Clio - Best premium sub-compact
passenger car 2014 Autoworld

Megane RS




Customer
& Branding

HEAVY
DUTY
TRUCKS

- BUSES

== GVW 18,000kg

Quester o = Sy
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Key Initiatives — financial standing .%.

e CP/MTN RM1.5b with P1/AA2 rating
@ e Medium Term Notes (MTN) of

CP/MTN RM750m issued in November 2014

.%.

T = ¢ RM198mil issued in 2014 under
ARGt RM2bil Asset-backed
Ml e (et securitisation program

Financial




Key Initiatives — new ventures in 2014

“MUV” — New business division
dealing in Nissan pre-owned
vehicles

New business venture to import
and distribute Kawasaki
motorcycles in Vietham

Growth &

L] D' H . e, ®
Expansion istribute Infiniti

cars in Vietnam
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Key Initiatives — asset investments
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Infiniti Centre

Growth &
Expansion
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Growth &
Expansion Reinforcing our footprint throughout Malaysia
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Market Outlook ".




Going forward....

Strengthening the Brand

Optimize assets utilization
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Leveraging on our brand name and industry experience .x.
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TCCR » After-sales service

* Financial services
* Education & training
* Property services
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Waare Credir in Dwe
TAN CHONG TECHNICAL INSTITUTE

Customer
& Branding

POST GRADUATE

o TECH

TAN CHONG TECHNICAL INSTITUTE

Tan Chong Ekspres Auto Servis Sdn Bhd

[168TEI-A)

Authorised Nissan Aftersales and Support Service




Recent New Launches

Customer
& Branding

i N =

INFINITI QX80 T

X-TRAIL

ALMERA Face-lft

MNITILY, o




Venturing abroad
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Rattanakiri

Cambodia

Growth
Expansio

Business expansion

into Indochina
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Leveraging on our assets for growth

Growth &
Expansion
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Production plants

Sales & distribution network
After-sales service network

ThE




Invest & develop our talents




Thank you

www.tanchonggroup.com




Disclaimer

Cautionary Statement with Respect to Forward-Looking Statements

Information contained in this presentation is intended solely for your reference. Such information is
subject to change without notice, its accuracy is not guaranteed and it may not contain all material
information concerning the Company. We do not make representation regarding, and assumes no

responsibility or liability for, the accuracy or completeness of, or any errors or omissions in, any
information contained herein.

Statements or comments made during this presentation that are not historical facts are forward-
looking statements that reflect our plans and expectations. These forward-looking statements involve
known and unknown risks, uncertainties, and other factors that may cause our actual results,
performance, or achievements to differ materially from that anticipated in these statements.

These factors include (i) changes in economic conditions, currency exchange rates, the laws,
regulations, government policies, or political instability in the market place, (ii) circumstances relating
to our ability to introduce, in a timely manner, and achieve market acceptance of new products, and (iii)
shortage of fuel or interruptions in transportation systems, labor strikes, work stoppages, or other
interruptions to or difficulties in the employment of labor in the major markets where we purchase
materials, components, and supplies for the production of our products or where our products are
produced, distributed, or sold.




