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Revenue Operating Profit (Loss)/Profit After Tax (Loss)/Earnings Per Share (Sen)

(RM’ MILLION)2016 2015 2014

5,460.8
5,716.7

4,760.6

18.7

169.0

209.7

-59.0

69.9

119.7

-8.4

11.5

16.2

KEY PERFORMANCE INDICATORS



Indo-China

48,919

-13%

67 Units
-64%

Y-o-Y
Malaysia

42,389
3,825

5,165

+35%

4,813 Units
+43%

257 Units
+8%

28 Units
-28%

FY2016FY2015

114 Units
-34%

40,706 Units
-14%

970 Units
-6%

599 Units
+25%

FY2016FY2015

Y-o-Y

SALES PERFORMANCE (Y-o-Y)



• Year on year (Y-o-Y), Revenue lower by 4.5% due to weaker consumer 
spending appetite and tight lending requirements by financial 
institutions.

• Weaker Malaysian Ringgit have increased the costs of business and 
thereby putting more pressure on the profit margins. 

31-Dec-16 31-Dec-15 CHANGESIn RM’000, unless stated otherwise

Revenue

Operating Profit

(Loss)/Profit Before Tax

(Loss)/Profit After Tax

(Loss)/Profit Attributable to Owners of the Company

5,460,757

18,695

(43,080)

(59,034)

(54,943)

5,716,654

169,008

115,252

69,902

74,865

-4.5%

-88.9%

-137.4%

-184.5%

-173.4%

(Loss)/Earnings Per Share (Sen) (8.42) 11.47 -173.4%

GROUP RESULTS SUMMARY



GROUP FY2016 QUARTERLY RESULTS

We took active measures to improve the financial performance and will 
continue to do so

1.47b 
1.37b 1.40b 

1.27b

-36.7m

-11.5m 
-6.3m 

11.4m

Quarter 1 Quarter 2 Quarter 3 Quarter 4

Revenue LBT



Vehicles Assembly, 
Manufacturing, 
Distribution &
After-Sales
Services

Financial

Services

Other

Operations
(RM’ MILLION)

Revenue

PBT

2016

2015

2014

2016

2015

2014

2016

2015

2014

5,383.5

5,646.9

4,695.9

-51.8

85.9

184.8

65.9

56.6

53.3
12.3

20.3

20.6

11.4
2.3

13.2
13.9

11.5
(17.6)

TCMH SEGMENTAL GROUP REVENUE & PBT



Lower dividends per share in 2016 due to the Group performance in FY2016.

Net dividend
per share (sen)

9.0 9.0

17.3

6.0

2.0

5.0

RETURNS TO SHAREHOLDERS





NISSAN ALMERA NISSAN NP300 NAVARANISSAN X-TRAIL

INFINITI Q50 INFINITI Q70 INFINITI QX70

2016 KEY MODELS LINE-UP



RENAULT CAPTUR

UD QUESTER

RENAULT KOLEOS

RENAULT KOLEOS

UD HEAVY DUTY UD BUS

RENAULT FLUENCERENAULT CAPTUR

2016 KEY MODELS LINE-UP



2016 KEY INITIATIVES

Sales campaign & events

Limited edition of Nissan X-trail in Flaming 
Red launched in Feb 2016.



2016 KEY INITIATIVES

Sales campaign & events

Nissan 2016 UEFA sales campaign



Sales campaign & events

Renault Fluence ‘It’s 
a Big Deal’ sales 
campaign 

Renault ‘Motorsports, 
It’s in Our DNA’ sales 
campaign 

Renault ‘Capture Life, 
Capture Style, Capture 
Deals’ sales campaign

2016 KEY INITIATIVES



2016 KEY INITIATIVES

New Product Launches in Malaysia

All-new Renault Koleos launched in 
September 2016 ahead of Europe and 
China

UD Quester 8L launched in September 2016 

Suitable for haulage, logistics and 
construction industry



2016 KEY INITIATIVES

737

3528

6531

20142014 20152015 20162016

MUV saw strong sales growthMUV saw strong sales growth



New Product Launches in Indo-China markets

2016 KEY INITIATIVES

Infiniti New QX60 Premium Crossover 
launched in Vietnam in July 2016

New Nissan X-Trail launched in 
Vietnam in September 2016



2016 KEY INITIATIVES

Completed our second overseas automotive 
assembly plant in Myanmar 

It is also the first Myanmar automotive assembly 
plant

Expanding Tan Chong presence 
domestically and regionally in 2016



2016 KEY INITIATIVES

Kawasaki high-powered motorcycles sales growth 

in Vietnam

FY2016 – 1,678 units
FY2015 – 487 units





Increasing cost of doing business

2017 OUTLOOK

• Malaysian automotive market is expected to remain challenging with softer market and 

currency volatility

• Indo-China market has the potential to grow

• Continuous focus on customers and market to sustain sales in Malaysia and Indo-China





Leveraging on our people assets, we continuously build our key business divisions in the Indo-China 
region with a network of assembly plants, sales and distribution and after-sales service centres

GOING FORWARD



Current Business Presence in Malaysia & Indo-China

Vietnam
1 Plant, 1 Showroom, 17 Dealers, 

13 Appointed Service Centres

Laos
3 Showrooms, 2 Dealers, 2 Service Centres,

1 Appointed Service Centres

Cambodia
2 Showrooms, 1 Dealer, 3 Service Centres

Myanmar
1 Plant, 1 Showroom, 3 Dealers, 

1 Service Centre, 3 Appointed Service Centres

Malaysia 
2 Plants, 91 Showrooms, 49 Dealers, 

90 Service Centres, 51 Appointed Service Centres



RENAULT CLIO GT LINE

RENAULT CAPTUR

RENAULT KOLEOS

RENAULT KOLEOS

Launched the 7-year 
warranty with unlimited 
mileage for Nissan and 
Infiniti models

Nissan 2017 UEFA sales 
campaign

Nissan Almera sales 
campaign

1H 2017 INITIATIVES



RENAULT CLIO GT LINE

UD QUESTER UD HEAVY DUTY UD BUS

RENAULT KOLEOS

Locally-assembled Renault 

Captur launched  in 

Malaysia with competitive 

prices in April 2017

Myanmar-assembled 

Nissan Sunny for the 

Myanmar market was 

launched in January 2017

Introduction of New 2017 

Nissan Navara Premium 

in Cambodia in March 

2017

1H 2017 INITIATIVES



RENAULT CLIO GT LINE

UD QUESTER UD HEAVY DUTY UD BUS

RENAULT KOLEOS

Special Discount Voucher for RENAULT 

Captur 1.2L Turbo (EDC)

Special Discount Voucher for NISSAN 

Almera 1.5L (Auto/Manual)

Exclusively for Shareholders

Special Discount Vouchers distributed to all eligible Shareholders Special Discount Vouchers distributed to all eligible Shareholders 



Thank You



DISCLAIMER


