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Presenter
Presentation Notes
The outline of the presentation are set out on the screen.
We will start with an overview of FY 2017 financial performance and highlights of some key activities which were undertaken in 2017.
Then we will share with you a brief outlook for 2018.
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Financial Performance 
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KEY PERFORMANCE INDICATORS 

Presenter
Presentation Notes
These are some of the key financial performance indicators for last 3 years.
It shows the Group revenue, operating profit, profit after tax and EPS for financial years 2015, 2016 and 2017.
TCMH faced a difficult year in 2017 due to the intensely competitive business environment and unfavourable foreign exchange rates which has impacted the Group.
Revenue decreased to RM4.3bil with Operating Loss RM18.7mil and Loss after tax RM96mil.
Actions have taken to address and mitigate the situation. 



TAN CHONG 

 Highly competitive market 
 Ringgit vs U.S. Dollar fluctuation 

KEY CHALLENGES 

Highest Rate: 
4.4985 

Source: Bloomberg & MIER 

 Soft consumer sentiments  
 Strict lending guidelines 

Presenter
Presentation Notes
Among the challenges we faced in 2017 in the Malaysian market were:

Highly competitive business landscape
Unfavourable foreign exchange rates 
Softer consumer sentiments for purchases of big ticket items such as motor cars
Strict lending guidelines 
 
These factors have impacted the Group’s sales performance in 2017.
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Presenter
Presentation Notes
In 2017, the domestic automotive sector saw a decline of 0.6% in the annual new vehicles sales or Total Industry Volume (TIV).  
This is the 2nd year of TIV decline which started from FY2016. 
The lower TIV of 576,635 new vehicles in FY 2017 compared to 580,124 new vehicles in FY2016 was attributed to factors such as tighter lending requirements by financial institutions and more cautious spending by consumers.
The sales performance of TCMH in Malaysia also saw a drop.
TCMH sales in Malaysia dropped by 34% due to a challenging market.



TAN CHONG 

GROUP RESULTS SUMMARY 

In RM’000, Unless Stated Otherwise 31-Dec-17 31-Dec-16 

Revenue 4,341,228 5,460,757 

Operating (Loss) / Profit (18,709) 18,695 

Loss Before Tax (72,811) (43,080) 

Loss After Tax (96,389) (59,034) 

Loss Attribute To Owners Of The Company (88,597) (54,943) 

Loss Per Share (Sen) (13.57) (8.42) 

Year On Year (Y-o-Y), Revenue Is Lower By 20.5% Due To Lower Sales 

 
 

Presenter
Presentation Notes
TCMH revenue has decreased to RM4.3bil due to lower sales volume in 2017.

The unfavourable forex costs continue to impact our financial results throughout the better part of 2017. Hence resulting in a loss for the Group.

TCMH undertook counter measures to sustain the business with: 

Robust inventory management to trim the heavy holding costs to the Group
We continue to actively managing the forex costs via hedging programme and also intensified sales promotional campaigns & offers 
Sales and marketing programme such as 7-years warranty etc to maintain competitiveness 
We worked on preparing new models line-up to stay competitive
We continue to establish sales & distribution network throughout Indo-China to drive sales efforts
Cost optimization 
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GROUP FY2017 QUARTERLY RESULTS 

Quarter 1 Quarter 2 Quarter 3 Quarter 4

Revenue (LBT) PBT

0.99b 

-35.5m 

1.20b 

-22.7m 

1.07b 

-27.2m 

1.08b 

+12.6m 

Active counter measures undertaken to improve the Group’s performance 

Presenter
Presentation Notes
Although we faced a difficult year, we are taking measures to turnaround the Group’s financial performance and will continue to do so.

Our Q1 2018 results show the continuing improvement measures we prepared in 2017.
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Presenter
Presentation Notes
This shows the performance of the key segments of TCMH.

Automotive division recorded lower revenue RM4.3bil and Loss before Tax RM41mil due to lower sales and competitive market forces.  

Financial services recorded higher revenue RM76mil and PBT RM20mil due to higher sales units from HP financing along with higher HP yield rate.  HP receivables stood at RM839 million as at 31 Dec 2017.

The loss before tax in Other Operations are mainly due to unrealized foreign currency translation loss because of stronger ringgit from loans to our overseas companies denominated in foreign currency (USD).  This is just an accounting treatment. 
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RETURNS TO SHAREHOLDERS 
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The Group Continued To Distribute Dividend To Shareholders 

Presenter
Presentation Notes
TCMH endeavor to provide sustainable returns to our shareholders even during challenging times like this.

We have maintained the dividend of 2 sen per share for 2017.

Total net dividends paid from 2011 = RM328mil + RM13m (2017).




TAN CHONG 

Strategy Overview 

Effective 
Financial 

Management 
Improve 

Competitiveness 
in Domestic 

Market 

Regional 
Expansion 

• Measures to improve Group cash flow and 
liquidity position and returning to 
profitability 
 

• Sustain sales momentum with various 
sales & marketing strategies and stronger 
sales distribution and after-sales network  

 
• Regional expansion to diversify and grow 

the Group’s business 

Presenter
Presentation Notes
TCMH strategies during these challenging times are centred on these key pivots.

Effective financial management – we focus on robust management of business cost and inventory holding levels to improve Group cashflow, This is to ensure the Group has strong liquid position so that we can return to profitability.

Improve competitiveness in domestic market – we continue to roll out competitive sales and marketing programmes to sustain sales momentum AND at the same time we work towards introduction of new models line-up for the coming quarters

Regional expansion – we continue to focus on Indo-China to diversify and grow our Group’s business.  The revenue contribution from overseas operations has increased in the last 2 years
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2017 
PERFORMANCE 
OVERVIEW & 
KEY INITIATIVES 
 
Key Initiatives 
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NISSAN NP300 NAVARA NISSAN X-TRAIL NISSAN ALMERA 

INFINITI Q50 

Core models line-up 

INFINITI Q70 INFINITI QX70 

Presenter
Presentation Notes
These are some of our key models from the Nissan, Infiniti, Renault & UD Trucks brands covering passenger and commercial vehicles segments.

We continue to leverage on these proven core models.




TAN CHONG 

RENAULT KOLEOS 

UD QUESTER 

RENAULT KOLEOS 

UD HEAVY DUTY UD BUS 

RENAULT FLUENCE RENAULT CAPTUR 

Core models line-up 



TAN CHONG 
2017 KEY INITIATIVES 

The 7-Years warranty with 
unlimited mileage for Nissan 
and Infiniti models 

Nissan 2017 UEFA Sales 
Campaign 

Nissan Star Wars sales 
campaign 

Presenter
Presentation Notes
Of course during the year, the Group continue with efforts to drive the business: 

Strong marketing campaigns continued throughout the whole year focusing on customers and branding

Strengthening the sales network in Indo-China for growth and expansion of the businesses




TAN CHONG 
2017 KEY INITIATIVES 

1 millionth Nissan 
rolled out in 2017 

Launched local assembly 
model of Renault Captur 

Launched the new UD Trucks 
Croner truck 

Presenter
Presentation Notes
The Malaysia assembly plants achieved 1 million Nissan vehicles in 2017 marking the continuous production of Nissan vehicles from Tan Chong plants for over 40 years.

We continue to focus on producing locally assembled vehicles such as the launch of Renault Captur CKD in 2017.

We also launched the new UD Trucks Croner truck in 2017 and started local assembly operations in 2018.




TAN CHONG 

New Nissan X-Trail 
launched in 
Indo-China markets 

Tan Chong’s Myanmar plant 
start production of Nissan 
Sunny 

Introduction of the new 2017 
Nissan Navara Premium In 
Cambodia in March 2017 

2017 KEY INITIATIVES – Indo-China 

Presenter
Presentation Notes
Some of our key milestones for overseas business are:

To boost sales in the Indo-China markets, we have launched new Nissan X-Trail and Navara Premium.  These models have been very well received in those markets.

The Tan Chong Myanmar assembly plant has also started production of Nissan Sunny in 2017 and to-date it has roll out 915 units.  This give us just under 10% of the new vehicles market share in Myanmar.  



TAN CHONG 

Motor Trading in Numbers – Malaysia 

T O T A L  V E H I C L E S  S O L D 

T O T A L  V E H I C L E S  S E R V I C E D 
T O T A L  B R A N C H E S 

85 Showrooms 

72   Service centres 

3   Plants 

28,165 

Over 600,000 

Presenter
Presentation Notes
This shows a snapshot of Tan Chong’s footprint in Malaysia and Indo-China
The network of sales & distribution and after-sales in Indo-China cover more than 25 locations (TC & dealers).
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Motor Trading in Numbers – Indochina 

T O T A L  V E H I C L E S  S O L D 

T O T A L  V E H I C L E S  S E R V I C E D 

T O T A L  B R A N C H E S 

28 Showrooms 

27  Service centres 

6,942 

Over 13,000 
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Vietnam 
1 Plant, 1 Showroom, 17 Dealers,  
17 Appointed Service Centres 
Laos 
3 Showrooms, 2 Dealers, 2 Service Centres, 
1 Appointed Service Centres 
Cambodia 
2 Showrooms, 3 Service Centres 

Myanmar 
1 Plant, 1 Showroom, 3 Dealers,  
1 Service Centre, 3 Appointed Service Centres 

Malaysia  
3 Plants, 85 Showrooms, 49 Dealers,  
90 Service Centres, 51 Appointed Service Centres  

Current Business Presence in Malaysia & Indo-China 

Presenter
Presentation Notes
This picture provides an overview of Tan Chong’s presence in Malaysia and Indo-China.

We have built an extensive network of sales and after-sales centres in these markets backed by automotive assembly plants that can handle passenger cars, bus and trucks.  
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2018 Outlook 

• Malaysia automotive market expected to 
remain challenging 
 

• Regional automotive market expected to 
be buoyant  

 
• Regain Tan Chong competitive position 

revitalised by new models 
 
 

Presenter
Presentation Notes
In our view, the business landscape will be challenging especially the Malaysian market.  Tan Chong look forward to regaining the competitive position revitalised by new models in the pipeline. 

We expect the domestic business environment continue to be competitive. We see consumer sentiment as still cautious. The banks’ strict lending guideline are still in place.

As for the Indo-China market, we are cautiously optimistic of the growth potential there. These emerging markets continue to be vibrant. We will continue to focus on expanding the Tan Chong network in Cambodia, Laos, Vietnam and Myanmar to tap the opportunities there.

We will continue to be diligent with cost optimisation efforts and productivity activities to control our cost & expenditures being mindful of the business needs. 

Because of the dynamic environment, we are keeping all our counter-measures options open and we constantly monitor the market situation & business environment and align & refine our business strategies to respond accordingly.  

Notwithstanding the tougher business landscape, we are committed to push forward with our sales and business strategy.
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2018 Outlook: Malaysia – Total Industry Volume  

 

• TIV forecast for 2018 – 
590,000 units vs 2017 – 
576,635 units 
 

• TIV improved by 2.3% 
 

• Expect the automotive 
market to remain 
challenging and 
competitive in 2018 

Total Industry Volume 

 
 

576,63
5 

590,00
0 

4.70% 

Source: Malaysia Automotive Association 

Presenter
Presentation Notes
We would like to share with you some market outlook for 2018.

Based on the MAA forecast (Malaysian Automotive Association), the TIV forecast for 2018 is 590,000 units. Compared to 576,635 units in 2017.

This is a 2.3% improvement from 2017.  However, the automotive sector is expected to continue to remain challenging in 2018.
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Launched local assembly 
model of ALL New Nissan 

Serena S-Hybrid 

Indo-China sales campaigns New local assembly model of UD 
Trucks Croner truck  line-off 

1H 2018 KEY INITIATIVES 

Presenter
Presentation Notes
As part of the Group’s plan to sustain the sales, the all-new Nissan Serena S-Hybrid was launched last week with promising prospects.  It has garnered pre-launch bookings of 1,300 units from eager customers.

We launched the new UD Trucks Croner truck in 2017 and started local assembly operations of the Croner truck in 2018.

We continue to focus on more intensive sales and marketing campaigns throughout Vietnam, Laos, Cambodia & Myanmar.






Thank You 
TAN CHONG 

Presenter
Presentation Notes
We would like to thank you our dear shareholders for your continuing support.
TCMH Group will continue to remain fully committed to build a sustainable and resilient foundation for the next 60 years and beyond.




DISCLAIMER 

TAN CHONG 
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